


WELCOME
TRAILBLAZER!

In a competitive market, there comes a time where every CEO and founder
needs to take a transformative LEAP. You've got the passion, the product,
and the vision — all you need now is the right group of consumers to share it
with. But to LEAP with confidence, you need to know you’re headed for a
successful landing.

While there are no hacks to success, there are fast-tracks. And with this step-
by-step Paid Media to Profit Workbook, you now have one of them in your
hands.

Are you ready to go all in, take the leap, and turn visibility and sales
challenges into unprecedented opportunities for growth?

Your journey from Zero to Profit Hero starts here.

Lara-Ashli
Founder and CEO
Cultivating Media
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THE POWER OF HULU TV
ADVERTISING

Hulu TV advertising is one of the most effective ways for businesses of
all sizes to reach a highly engaged and targeted audience, offering
creative flexibility, real-time insights, and the chance to build brand
awareness in a cost-effective manner.

When viewers watch content on Hulu, they often encounter
commercials, similar to traditional TV, but with a crucial difference:
these ads are relevant and targeted based on user demographics,
viewing habits, geographic location, and more. In essence, Hulu TV
advertising combines the best of digital marketing's precision targeting
with the widespread appeal and format of traditional TV ads.

This Paid Media to Profit Workbook is designed to help you build and
master a Hulu TV Advertising strategy, turning viewers into customers,
and maximizing ROl in record time.

Hulu isn't just another channel; it's your direct entryway into the living
rooms of millions of your ideal customers. Millennials and Gen Z are
actively engaged in Hulu programming, watching their favorite shows,
ready to be captivated by what you offer.

Within these pages you'll take the exact steps needed to clarify your
goals, giving direction to your advertising vision and crafting a tailor-
made strategy that ensures your campaigns are not just impactful, but
results-driven too.
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Targeted Brand Cost-Effective
Reach Visibility Options
Hulu offers precise targeting The platform provides The platform provides
options based on exposure to a large, diverse, exposure to a large, diverse,
demographics, location, and engaged audience, and engaged audience,
interests, and behaviors. This helping increase brand helping increase brand
means your ads can be seen visibility and recognition visibility and recognition
by those who are most likely almost instantly. almost instantly.

to be interested in your
products or services.

Flexibility and Millennial and
Quick Turnaround Gen Z Reach

Hulu's audience includes
younger viewers, whose
digital fluency and online
shopping habits have driven
today’s e-commerce growth
and the demand for
seamless content and digital-

Hulu allows you to start, stop,
and adjust campaigns
quickly, making it an ideal
channel for time-sensitive
promotions, events, or
product launches.

THE
BENEFlTS first experiences.

Cross-Device Access fto Real-time

Exposure Exclusive Content Insights

These viewers often watch Hulu’s original programming Unlike traditional TV, digital
content on multiple devices, attracts a dedicated platforms like Hulu offer
giving your business the viewership. Aligning your ads detailed insights into ad
opportunity to be seen with popular Hulu Originals performance. You can
across smartphones, tablets, can give your business measure campaign
computers, and smart TVs. exposure to a niche yet effectiveness through
engaged audience. metrics like impressions,

clicks, conversions, and
engagement.




THE HULU AUDIENCE

Hulu viewers are primarily millennials and Gen Z individuals who enjoy streaming

shows, movies, and original content. They value convenience and are tech-savvy.
Hulu's audience consists of viewers who are more likely to be cord-cutters or
cord-nevers. They prefer on-demand content over traditional cable TV. This
behavior indicates a preference for convenience and flexibility.

Content
Preferences:

Since Hulu offers a wide range of
TV shows, movies, and
HuluOriginals, take note of
popular genres and themes that
resonate with the platform's
audience. Content related to
entertainment, technology, pop
culture, and lifestyle could
perform well.

Social Media
Intfegration:

Hulu's audience is likely active on
social media platforms.
Incorporate social media elements
or hashtags to encourage viewers
to engage beyond the ad.

Entertainment
Value:

Given Hulu's entertainment-focused
platform, consider creating ads that
entertain as well as inform.
Storytelling that captures emotions
can resonate deeply.

Mobile and Multiscreen
Usage:

Hulu's viewers often consume content on multiple
devices, including smartphones, tablets, and smart
TVs. Include a clear and actionable CTA. Whether it's
visiting your website, downloading an app, or making
a purchase, guide viewers on the next steps.



SETTING YOUR GOALS

Before embarking on any advertising venture, setting clear goals is crucial to your
success. Without a defined destination, even the most engaging ad campaigns
won’t perform.

Goals act as a compass, guiding advertising tactics towards meaningful
outcomes, ensuring every decision—from creative direction to platform selection
—is aligned with a broader purpose.

By articulating what success looks like, whether it's enhancing brand awareness,
driving sales, or fostering customer loyalty, businesses can maximize budgets
and tailor their strategies with more precision.

What do you hope to achieve? Take a few minutes to reflect on your
current business goals. Do you want more people to know about your
brand? Sell more products or services? Build retail partnerships? Make sure
you are very specific.

Example for small business owners: To build awareness for my new company and
drive traffic to my website.

What is your why? Take some time to reflect, and then write a brief
statement that explains why you want to grow your business. This
statement should be personal and meaningful to you.

Example for small business owners: My why is to help people live a longer,
healthier, and happier life.




DEFINING YOUR
AUDIENCE

Now that you’ve defined your goals, it’s time to understand who you need
to reach to get there. Consider your ideal customers’ demographics,
interests, and needs when mapping out your ideal buyer personas.

Are they male or female?

How old are they?

Single? Married? Kids?

What do they do for work?

Where do they live?

What worries do they have?

What are they frustrated with?

What are their values in life?

Why will they want to buy your product?




ALIGNING INTERESTS

Use the venn diagram below to find the intersection between
your product and the audience's interests.

Your product Audience’s
or service interests




TAILORING YOUR AD
CONTENT FOR THE
HULU AUDIENCE

You've defined your goals, your audience, and the intersection
between audience interests and your product or service. Now, it’s

time to create tailored messaging and ad content for Hulu viewers.

Start by asking yourself:

How Does Your Product/Service Align with Their Current Challenges?
How Can You Hook Them Instantly?
How Can You Stand Out?

Use this space to brainstorm how your product or service makes someone’s
life better. (Ask customers for testimonials or for stories of experiences they

have had revolving around your product to leverage real-life examples.)

Write your answer here...

Do you have any social media reels or YouTube videos that have seen great
success? (Top-performing content on other channels can be easily
repurposed for Hulu.)

Write your answer here...




NAILING YOUR CORE
MESSAGE AND HOOK

Your core message is your brand's fundamental identity, the
central idea you want audiences to grasp. The hook is what grabs
the audience’s attention, pulling them in with a promise or
emotion. Nailing both ensures your brand breaks through the

noise, connects with viewers, and prompts them to take action.

Example of an outstanding core message:

Nike "Unleash Your Inner Athlete." Showcase athletes of various
disciplines pushing their limits while wearing Nike products,
emphasizing determination, dedication, and empowerment.

Example of a great hook:

Nike "Start with a shot of a runner lacing up their Nike shoes, followed by a
rapid sequence of intense sports moments — sprinting, jumping, and
conquering challenges, all accompanied by the iconic Nike swoosh."




SELECTING THE BEST AD
FORMATS

Your core message and hook are key to grabbing the audience’s

attention, but how will that content be delivered? Understand and

compare the different ad formats to select the best one for your

goals and audience.

Ad Formats:

Bumper Ads: These are short, non-
skippable ads that play before or
after a viewer's chosen content.
Think of them as quick bursts of
information that catch attention and

leave a lasting impression.

In-Stream Ads: These are ads that
appear during breaks in the
streaming content, similar to
traditional TV commercials. They
can be skippable after a few
seconds or non-skippable,
depending on the version.

Binge Ads: Specifically designed for
binge-watchers, these ads play
during ad breaks between
episodes, ensuring repeated

exposure to engaged viewers.

Pause Ads: When viewers pause
their content, these ads appear on
the screen, providing an opportunity
to capture attention during moments

of viewer interaction.

Purposes by Format:

If you want quick brand exposure:
Bumper ads work well. Their brief
nature ensures viewers receive your

core message even in a short time.

For storytelling or showcasing
products: In-Stream ads provide
more time to engage viewers,
making them suitable for sharing a
compelling story or demonstrating

product features.

For series enthusiasts: Binge ads
resonate with viewers invested in a
show, enhancing your ad's chances
of getting noticed and remembered.

For engaging viewers actively:
Pause ads take advantage of
moments when viewers are actively
interacting with the content, offering
a chance to divert their attention to

your message.




Consider your content type, format, and audience preference to determine the
most suitable Ad Format.

Create a pros and cons list for each Ad Format to make an informed decision.

Platform
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PLACING AND LAUNCHING
YOUR HULU AD CAMPAIGN

Create the Hulu Ad account:

e Sign Up and Log In: Access to Hulu Ad Manager
e Define Your Business: Provide Essential Information

Set up the Campaign Details

¢ Campaign Name and Objective: Define Campaign Goals
¢ Budget and Schedule: Allocate Funds and Timing

Upload and Review Your Ad

e Upload Your Video: Prepare High-Quality Ad Creative
e Preview Your Ad: Ensure It Looks Great on Hulu

Choose Ad Placements

e Select Hulu Shows: Choose Where Your Ads Appear
e Optimize for Success: Balance Reach and Relevance

Review and Launch Your Campaign

e Check Campaign Settings: Verify All Details
e Confirm and Launch: Set Your Campaign Live

Track your Campaign

e Track Metrics: Analyze Impressions, Clicks, Conversions
e Learn and Improve: Adapt Strategies Based on Data

Ilterate and Enhance Future Campaigns

¢ |dentify Success Patterns: What’s Working Best?
* Refine and Experiment: Innovate for Better Results




THIS ISN'T THE END.
THIS IS JUST THE
BEGINNING.

As a small business owner, you’re no stranger to the fierce competition out
there. And if you’ve reached the end of this workbook, it means you’re ready to
break through it and begin increasing your profits through Hulu TV advertising!

By following these actionable steps, you can effectively plan and execute a
Hulu ad campaign that aligns with your business goals. Remember, consistent
monitoring and optimization will lead to the best outcomes for your business.

Embrace the challenges, learn from setbacks, and let your creativity shine.
Your unique perspective and authentic voice will captivate and inspire your
audience.

13



While this guide empowers you with the knowledge needed to
successfully launch a Hulu paid advertising campaign, you don't have to
do this alone!

Our team at Cultivating Media is equipped with the tools, experience, and consumer
behavior insights needed to transform your advertising goals into tangible successes
as quickly and efficiently as possible.

By partnering with us, you gain more than just support; you acquire a dedicated team
relentlessly focused on maximizing your ROI, saving you time, and eliminating
guesswork on paid ad campaigns.

Are you ready to break through the noise, break into new audiences, and break away
new revenue streams even faster?

CONNECT WITHUS TO
LEARN MORE

CULTIVATING
PARTNERSHpe
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https://cultivatingmedia.com/contact
https://cultivatingmedia.com/contact

